INTRODUCING

mixed route juice 2.0




WHAT ARE THESE?

Short
format,
SNACKAB (=
content
pleces.




WHO ARE THESE APPLICABLE FOR?

Low retainer
appetite or with
exclusive video

requirements only.




Social
media

Google
ads

Display
campaigns



HOW ARE THESE MADE?

Video
Shoot

Got a problem? Wel'll
solve it with a concept.
Then we shoot at real
location with real
people and give you
what works best.



Computer
Based

Want to tell a story
like no other? Reach
out and wel'll give you
a solution, right from
where we are, to
where you are.



Live
Coverage

Planned an event that
you want to make the
most of? Wel'll cover it in
a way that makes it look
the LIT-test ever.




WHAT VALUE DO WE ADD?

Story-
telling

Because more than
what you say, how you
say matters.




WHY DO YOU NEED THEM?

They follow the

latest trends on the World Wide Web.
ASMR, Reels, Stories,

animation,
explainers,
Silent videos
(because
videos are
watched

on mute
mode,

either

when your

baby is
sleeping, or
your boss is around),

Recipe formats.



1 week
to 10 days,
after concept
closure.







COSTING

Under 15 seconds

MONTHLY

2 Live shoot days 4

System based 4

Cost X 1,00,000

Average cost per video R 12,500
QUARTERLY

2 Live shoot days 14

System based 14

Cost < 3,25,000

Average cost per video

] 11,607



COSTING

Under 30 seconds

MONTHLY

Upto 3 Live shoot 6

System based 4

Cost R 1,50,000

Average cost per video R 15,000
QUARTERLY

2 Live shoot days 20

System based 14

Cost < 4,75,000

Average cost per video

R 13,971



COSTING

Over 30 seconds

MONTHLY

Upto 3 Live shoot Days 6

System based 6

Cost  2,00,000

Average cost per video R 16,667
QUARTERLY

2 Live shoot days 20

System based 20

Cost < 6,25,000

Average cost per video

R 15,625



CASE STUDIES



Amrita Sharma

https://www.youtube.com/watch?v=maTWGW_wdNw&feature=youtu.be

| 100% Herbal

CLICK HERE TO WATCH


https://www.youtube.com/watch?v=Ll3IRJq5_eE

CASE STUDIES

Digital
Films


https://www.instagram.com/p/CHACroYDrrl/

Digi
Films

CASE STUDIES



https://www.youtube.com/watch?v=5iJ1IdnEMdg&t=17s 



https://youtu.be/4KH9-HDYPbE



https://www.instagram.com/reel/CM1lwjlH_Ul/
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https://www.instagram.com/p/Bu8n8wKHL7w/

Character
Animation

Safal
Deewane
Aam

CLICK HERE TO WATCH


https://www.instagram.com/p/CP-gTXhhAw-/

Explainers
Videos

lata Motors
Connecting
Aspirations

CLICK HERE TO WATCH


https://www.youtube.com/watch?v=qdMTh2DsN2Q

CASE STUDIES

Explainers N ‘
Videos

-Nnvironment
day

CLICK HERE TO WATCH


https://www.linkedin.com/posts/motherdairy_deshkidhara-dharaoils-environmentday-activity-6806920620236914688-eqB2

| Short
format

“Dhara
ASMR
Recipe Videos



https://www.instagram.com/reel/CYIkmtBFgJr/

For further
details contact us.
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Amrita Sharma

+Q1 9711139610

amrita@mixedroutejuice.com

Sameer Varma

*Q1 9540543461

sameer@mixedroutejuice.com
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